The Princeton Review

THE POSITION – MARKETING INTERN

Objective: Increase test preparation enrollment on a local level.

Time Commitment: 8-12 hours per week for at least one semester
Compensation: 3 college credits with possibility of an end of term bonus based on commitment and performance.  NOTE:  At JHU, interns who earn credit may NOT accept any form of compensation.
Primary Campuses: Johns Hopkins, Towson, UMBC, Hood College, Morgan State

Job Description:             
· Assisting in event planning and implementation

· Promoting event attendance 

· Database management and data entry
· Manage prospect free events 

· Lead a Comprehensive Marketing Project 

· Develop a project with the primary goal to increase enrollment in a specific test type

· The intern will develop a timeline for completion of tasks

· The mid-term presentation will occur half way through the internship and will be presented to the Marketing Manager 

· Final presentation will occur at the end of the internship and will be presented to the Marketing Manager and Executive Director

· Maintain a schedule of campus events 

· Important breaks, exam schedules, campus fairs, sporting events etc.

· Print Media Advertisements - Once at the beginning of each semester

· Responsible for placing ads in campus papers

· Market Research 

· Collecting and updating school and counselors information

· Student Organization Relations - Collecting relevant org. information 

· Liaison between TPR and school advisors
· Helping the local marketing manager to set up free strategy sessions and practice tests plus partnerships on campus
What does it take to be a Princeton Review Intern?

We are looking for an individual with the following attributes:

•A highly motivated hard working individual 
•Excellent communication and presentation skills

•Organized, reliable and a team player

•Customer Service or Marketing experience a plus.  Position is ideal for someone pursuing a career in marketing

•Familiarity with standardized tests (MCAT, LSAT, GMAT, etc.) also a plus
To apply, email a resume and cover letter to:  Ms. Liz Peacock, Marketing Manager, The Princeton Review, 3121 St. Paul St., Ste. 24, Baltimore, MD  21218.   Email:  LizP@Review.com.   

